
LIFESTYLE AND BEHAVIOUR
CHANGE FOR CLIMATE

ACTION
C A S E  S T U D Y / I N S I G H T

MAY 2020

www.rcg-eecc.com E2020-05-02All Rights Reserved



The IPCC F i f th  Assessment  Report  emphasises  that  behaviour ,
l i festy le  and cu l tura l  change of  the  people  have an important
ro le  in  br ing ing c l imate change impacts  under  contro l .  The
more deve loped the country  is ,  the  more the per  capi ta
energy consumpt ion and assoc iated GHG emiss ions .  Th is
happens due to  increased use of  e lect r ic  and e lect ron ic
appl iances such as  a i r  condi t ioners  and use of  pr ivate  cars
as  mode of  t ransport .  The use and throw mind-set  wi th  no
recyc l ing a lso  means that  more energy and emiss ions  are
invo lved in  get t ing raw mater ia ls  and process ing them every
t ime for  manufacture  o f  products .  For  example ,  pet  bot t les ,
bags ,  c lothes ,  e tc .

The emiss ion source pattern  is  a lso  uneven wi th  around 45%
of  emiss ions  coming f rom l i festy le  and behaviours  o f  just  10%
of  the  g lobal  populat ion .  Th is  means that  rest  90% people
suf fer  for  the  emiss ions  due to  remain ing percentage of
populat ion wor ldwide .  There  is  lo t  o f  awareness  created on
the ways ind iv iduals  can reduce the i r  carbon footpr int .  For
example ,  purchase of  s tar  rated ACs can reduce e lect r ic i ty
consumpt ion and carbon footpr int .  However ,  the  impact  o f
th is  s tar  rat ing wi l l  be  lost  i f  the  ind iv idual  household  uses
the ACs at  very  low temperature  for  s ign i f icant  number  o f
hours .  Th is  i s  where  the behavioura l  change must  come in .  
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Simi lar ly ,  the  use of  non-motor i zed t ransport  or  avo idance of
t ransport  i s  another  important  approach .  As  much as  an
indiv idual  reduces to  t rave l  that  much of  a i r  po l lut ion and
GHG emiss ion can be saved.  Th is  can be obv ious  in  case of
shopping habi ts .  Instead of  t rave l l ing to  a  d is tant  p lace to
purchase foods and home needs ,  the  ind iv idual  can choose to
buy them in  nearby shops .  One pract ice  get t ing popular  i s  the
home gardening to  grow f lowers  and vegetables  f rom one ’s
own ter race space .

These habi ts  a lso  invo lve  the behaviours  in  workplace ,  such
as swi tch ing of f  l ights  when not  in  use ,  us ing day l ight  as
much poss ib le  and carpool ing to  the of f ices .  I t  i s  in terest ing
to  note  that  the  food habi ts  too contr ibute  to  the c l imate
change.  Eat ing f resh foods as  opposed to  canned products
are  re lat ive ly  less  carbon emiss ive .  A lso ,  p lant  based food is
less  GHG emiss ive  than animal  products ,  because l ivestock
farming re leases  methane emiss ions .

Overa l l ,  there  is  yet  l i t t le  awareness  in  the mainst ream media ,
government  propaganda and school  text  books  about  how
change in  ind iv idual  l i festy le  and behaviours  can br ing
change in  g lobal  GHG emiss ions .  More  and more educat ion
and awareness  must  be created in  th is  regard .
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